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500 million metric tons of CO2* emissions
Considerable NOx and SOx emissions
High consumption of drinkable water

Particle emissions

fi
4]

il

g

tl
it
fit

*Equivalent to approximately 200

I passenger cars emissions.
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INNNOVATION

First in the World —

multi-purpose solid wood
composite material

e 100 % waterproof

e Low weight & high durability

e Low energy process, no gas

eUp to 90 % renewable

e Recyclable to particle board or energy
e Patented
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Commercial
biobased and
traditional
resins

Wood chips
and fillers

Proprietary
manufacturing
technology
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PORTFOLIO
Washbasins Toilet seat Bathtub
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Accessories
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WHY WOODIO ?

The main USPs for our clients are:

Trendy and future compatible
e Interesting and sustainable design taps
to global megatrends and zeitgeist

Improved product
e Superior impact strength, long service
life and fast cleaning, no maintenance

Low carbon footprint
e >100 kg CO2 saving per average
bathroom room

Lower building costs
e Easy installation and logistic due light
weight and clever design
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STRATE GY PATH

Nordic markets as stepping stone to Global markets

Uncertain natural gas availability, building regulation and
rising energy cost drives Woodio’s growth

Strategic goals

By 2025 By 2030

e Enter mainstream sanitaryware * Expand to European and North
markets in Nordics American markets

e Build new factory e OEM / private label / licencing

e Become revenue funded e Become the leading global eco-

material design brand
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BUSINESS MODEL

Woodio® technology is being commercialised
through 3 synergistic business models

To maintain focus in Woodio operations we have chosen
applications and customer segments that are highly
synergistic

Business segments Partners

Woodio sanitary- Established

ware offering wholesalers,
distributors and

Woodio Woodio solid retailers

factory surface offering

. Fabricators
Woodio OEM

offering

End-users / Buyers

Home owners
Architects
Interior designers
Developers and
operators

Any brand/product
owher with own
distribution
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FINANCIAL FORE CAST

Positive EBITDA in 2025

€ 17 million funding package is currently missing € 5 million in Equity

2022e 2023 2024 2025
(K€) (K€) (K€) (K€)
Revenue 600 1316 3960 7 715
Sanitaryware 600 1188 3135 5000
Solid Surfaces 0 128 825 2215
OEM 0] 0] 0] 500
Gross margin 1632 1 567 2554 5377
Gross margin % 88 % 73 % 64 % 70 %
Personnel -1637 -2 247 -2 568 -3 365
FTE 31 39 44 61
Opex -1 694 -1638 -2 189 -2 295
EBITDA -1 157 -1 871 -1721 214
EBITDA % -62 % -87 % -44 % 3%
Capex -768 -3084 -2 065 -966

Profit/loss

Cashflow

Profit lines include also grants and R&D capitalizations

2026
(K€)
13 115
7 350
3765
2 000

9 204
70 %

-3 686
65
-2 561

3 307
25 %

-350






http://www.woodio.fi/
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